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ABIG THANKSo all the companies, ASHP Midyear ' | |

Committee, Lead Contacts, Website Committee, 4 [ |-

Dr. Barone & Dr. Toscani, and to every single one of the il

fellows! A lot of hard work was dedicated to making this

event a great success! We could not have done it with-
out all your efforts and tremendous support!

*%k*

Approximately 300 candidates interviewed at the ASHP Midyear
Clinical Meeting for 57 positions
5:1 ratio of applicants to fellowship positions

57 positions were filled this year:
48 two-year Fellowships and 9 one-year Fellowships

Of the 57 new fellows,
15 (26%) come from Rutgers (EMSOP)
42 (74%) come from 31 other pharmacy schools

Other schools with the most acceptances are:
PCP(6), University of Michigan (3),
Duquesne (3), The Ohio State University (3)

ASHP Midyear 2011 recap alumni Spotlight

Poster presentations Cdc winter events

Fellow spotlight Good times

Alumni spotlight Time to celebrate
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Poster Presentations by Fellows

Preparation of Colesevelam HCI Powder for Suspension in Several
Beverages presented by Nupur Patel at American Health System Phar-

macists Midyear Clinical Meeting

Phar maci st sdé6 Perception of
States presented by Jiten Rana , Dannis Chang , James
Alexander , Joseph Barone at the Association of Managed

Care Pharmacy Conference

Webinar Preferences and Opportunities for Improvement as a
Medical Information Tool presented by Alex Chin , Corey
Ritchings , Evelyn Hermes -DeSantis , Michael Toscani at
Drug Information Association Conference



http://pharmafellows.rutgers.edu/applicants/posters.php

Fellowship Chronicles

Fellow Spotlight

This section provides fellows the opportunity to
k share exciting fellowship experiences!

Mary Mettias, Pharm.D.
1st year fellow

Business Intelligence
Janssen Pharmaceuticals

Community outreach

Operation Healthy Heart is one of the many patient care projects within the American Pharmacist Associa-
tion at Rutgers University With this program, APhA members are focused on performing blood pressure
screenings, highlighting the significance of a well rounded diet, educating patients on proper heart health
and maintaining healthy blood pressure and cholesterol levels. Outreach events sertieeagrimary
YSGK2R Ay 2NRSNJ G2 o0SOUGSNI GKS O2YYdzyAluéQa dzy RSNA
disease.On February 18, 2012, a group ofghudents in the
Rutgers chapter of APhA (Victoria Vazquez, Kevin Pluymegss
Clement Chen, Jessica Cheng, Malay Naik, David Yao)
collaborated with Dr. Mary Mettias, a Rutgers —_g t
Pharmaceutical Industry Fellow, at Lexington Pharmacy ine<~> 4
East Brunswick, her family independent pharmacit Lex-
ington Pharmacy, the students were able to hold a blood
pressure screening of several patients, had the chance to
Sy3ar3as LI aGdASydGa gAl0K GKS
order to define appropriate portion sizes, and provide
counseling tips on heart health maintenance. With continu
collaborative events, APhA hopes to reach even more pa-
GASYda IyR FdzZNOHKSNJ KS Lldzo
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,v. Alumni Spotlight:
On Dr. Bryan zembrowski
2007 -2009 Marketing fellow at Novartis

Interviewed by: Monica Arora, Pharm.D.
New Product Business Analytics, Oncology
Daiichi Sankyo

Bryan is currently a Senior Manager of Brand
Marketing at Strativa Pharmaceuticals (a division of
Par Pharmaceuticals) in Woodcliff Lake, NJ. He is al
currently serving as an RPIF mentor for Monica Aroreé
and Andrea Pangilinan (Novartis, Medical Informatio
and Communication).

Monica : Bryan, thank you for taking the time to speak with me today. What made you decide to apply for the
Rutgers Pharmaceutical Industry Fellowship?

Bryan: Well, prior to pharmacy school | completed several pharmaceutical industry internships. | developed
an interest in the world of Pharma and later learned about the Fellowship while | was at a Regional
APHA meeting. After visiting the Rutgers booth | immediately knew that the Rutgers program was
my next step.

Monica : Why did you choose the Commercial side of Industry?

Bryan : It goes back to my internships in Clinical and Discovery. | got a little exposure to the commercial
side and the more | learned of the intricacies about marketing and finance, | realized they really ap-
pealed to my skill-sets.

Monica : What specific skill-sets have you leveraged during your career that you learned in your fellowship?

Bryan : Almost everything | learned in the Fellowship | have used in my career. On a daily basis | utilize: my
networking skills, understanding of FDA processes, and just general knowledge about all the
different functional areas within the industry.

Monica : What common misconceptions do you think pharmacy students have about industry prior to starting
a fellowship?

Bryan : | think a common misconception is that that the pharmaceutical industry is only profit-driven and all

we are trying to do is sell drugs and make money. Yes, thatis one motivator-but | 6 ve seen

across all functional areas within a pharmaceutical company another main focus is helping patients.

Whet her i1ités through patient assistance progr ams

net wor kséthe patient comes first.

Interview continued on next page
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Alumni Spotlight: (Continued)

On Dr. Bryan zembrowskKi
2007 -2009 Marketing fellow at Novartis

Interviewed by: Monica Arora, Pharm.D.
New Product Business Analytics, Oncology
Daiichi Sankyo

After your fellowship at a | arge pharmaceuti cal
What are the differences youdve seen between | ar
The choice of whether to work in a large or small pharmaceutical company depends on your comfort

(@2

| evel . Large Pharma can be fAimore comfortabl e,
responsibilities T for example, brand teams can be large and your role may be limited to just one

type of marketing activity. Additionally, large companies offer a structured environment for learning
and development after the fellowship.

At a smaller company, like Strativa, roles and responsibilities are greatly expanded; | am the brand

team. | do everything - professional, consumer, digital, you name it, | do it. But fellows have to

deci de whether they are ready to take on the <cha
by doi ng o simpilar$oithe Rubgars Fellowship.

What advice do you have for current fellows about to embark on a new career?

|l would say that your first job is not going to

want o, but t hat does not define you and it cert a
advise not to base your decision on salary; more experience earlier in your career will pay much

higher dividends further down the line. Lastly, you cannot plan out your career path 100%-s o it 6 s

important to focus on your day to day responsibilities and perform well. Based on your performance,
your long term trajectory will define itself in time.

Wise words, indeed. So on to important matters, have you bought your favorite car now that you
make a lot more money than you did as a fellow?!

Haha, I still own my 15-year old Honda CR-V that | drove when | was a fellow i 188,000 miles and
counting!

Ahhhi wise with money matters as welll Thank you again for taking this time to interview with me.
Good luck to you in all future endeavors.

Left to right: Andrea Pangilinan, Bryan Zembroski, Monica Arora



